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Audience and Dissemination Strategies Question 1
The audience for the formal diabetes education initiative will be all medical practitioners within the facility, including nurses, surgeons, paediatricians, etc. The EBP will also target patients admitted within the hospital after being diagnosed with diabetes. Communication on clear implementation and adoption guidelines will be communicated to the target audience. Target audiences are crucial since they form the basis for subsequent decision-making processes. Patients will be the primary audience since the intervention targets to reduce their readmission rates after discharge. These patients are also beneficiaries of Medicaid or any health plan coverage; therefore, the program will directly apply to them as the true audience. Segments selected for an interventional program should be able to utilize information related to the same (Agency for Healthcare Research and Quality, 2019). Despite the primary audience, there is the secondary audience that plays some part in decision-making processes involving diabetic patients. Therefore, they will include the patient's parents, children, and other relatives; they help to make decisions regarding insurance coverage and formal diabetes counselling.
Other secondary audiences for the project will include health insurance providers, policymakers, local media, and advocates. In this regard, this group is likely to have interests in healthcare strategies affecting the safety and quality of care delivery. Health insurance providers are likely to request for information of persons insured under a specific plan. Policymakers can use the information to support legislation that impacts positively on care delivery. Advocates also can require information to help low-income patients with their insurance benefits. Lastly, the local media can be interested in the project since they can build stories around data-driven outcomes.
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